D93 1 Wy 5l Colos g 0uNS A puao Slbous 5 1 5 U dlasie] g bl dloie! L5l
Jg,gh)l ,.e,w ui-?l& ‘95‘9) Q\Jsm bmdfm

"l dlo deaw dspde> dble

wd o 3 AJlio
w9y sise

)9).o| o d.fd)919<b wdld Jeves) Lbu‘.o)‘.w » 1) ul}).uum u,\.w “.A)LB) u.\.w ).)‘.}9} 9 slazdl 9 A.))L?U u..\.w uJLQ} 0)9).0‘ HE-KY Y 9 4.;*0}
Colos g 0ALS' B pns Cloes 5 oloiel ommen lolos & dn g o]yl s 50 .Gl 008G pne Gl 5108 (g5 ¢yl e s b ylo s
Slozel /wb oy suimgh ol e iles (Bl colsy disis 13 g o3l Bl ase lpsi b1y 3¢5 b aiS e SaS gyl 4 iy )
Al e (SiBpiled @Y gaste 0SB as oW 5l Wy il Coles g 0SB pas s 5 g (23l sleiel 5 able

el Jgnsh ol 2 45 28l Juo)) e 2 555 oty Sl s (S5 p3l) lstiin lS Joli oty el dnsly o sdg g Blga
Aol yiaw yr dmodly (6,915,5 J5l 03,5 wije5 (g)lol dnols yo 5D (wyiwd 3 Bolal (g pSaiges B9y 4 Ael yiwrp YAY ()]S6S dgamals
ool 2 G5y Jde (ygoil 03, drslma (+IAY) Elig S Sl s b o (bl 5 sygo 2oy ol 2 ] (25 45 Al oo 3l
<d,5 slosl A (Lisrel) Jy5d ,58le 5 g (oytd b &Yoles b,

xe 9 Cuto daly Cpiomed g 3,15 J ine g Cute 5l iy 5l Coles g 0aiS B pan Gl iy S dlezel & sl olis ol (a8l
A ol 5 Ky 5l Coles g 0aS G pan Sloxs i b ible sleel

At (gyndo b blo)l o pde 3 1) ol phee a5 g dimd (Ui glogrg dn g5 15y dlatel Cubild & sl oo S 1 5 o) ke 26 S AR
Aol (2hb agd b st cuimd sbiwly 1) spcwlio sladdly sla sl o auily

Sy 5l Coles 4y olod 0aiS' G pas Olous 5 o 3l dlazel ¢ dble slazel :Wojlg allS

o3 51 Ay 3 Colos g BAS S puan Wlua 5y S Und dlaisl g dble sloiel il L aew b Colo @bl (g)ue gl
NASYY (V) F YAV L5108 Co e dbre (Jad ] s (SO 0519 Y guatro 00005 A e

A/ 170 15 iy YL NI
oSy 1503 (sgm Sl g 208l g9y Slol 2 slacobsl 3> dollo

Laas 4 5o ol g abids )b e s alja a8 wlasdl ) 9 y9hdgw g odesily balyd iy Gepel By 13 5L 5
SRS csyiie G ol Cawd 1 g cawl eS8 b puiie S beS b olod (sl b yde b (g)blg 51 SV oo
) ine 2 ol 8 oSl o g ol e b sl G el s 3 () el s e
Cailgi o (5 pbe o Cunl (play B by S (3l oo slo ST Lol g Lo Jlgus b ey 5 4018 55 (6 e

(V) a2 pll 095 S5 Jsb yo b ol i 0ads cely calisee Y guae £ Aitud g9,

Ol eyl e ng (Adpt g ol e Jlo Jojgel dumge ole Ol gae oLl -
ol o) (g (F9> w5 (£l b Jlo Gigel dumsgo o 098 ( I3k Sy e )l (ol )l Y
Email: saebniya@e.novinardebil.ac.ir [P P VONE Py W X VOepY

WAY s /Y o)L/ F Jlof 5515 gyt dloo VoY




JSea g sy ddlabas

My om0 Sl slesel S o (e |y Loyl 4 il
adbbgd Miodgw dlayly G Dbl o Lol Wlo ©Aiiigy8 o
3,50 plhyidie 53y 5 Cold) il 4 oxie oS Cu
P Jald g 250 (GBS sla Sy slie oS olesel (A)
2 o i (3L dlaiel cxBly 5> Cawl 005 pae G
9 S (gl8mS e bl By sleiel e 4 oS
3l sleiel (1) 0,5 o JSb 0aiS B yan 3 dlue o
FE L g wp (Siald g )5l iyl ksl Jels
Ol b 88 (Y guanms plad 3,90 5 2551 3,8kae (091 (b
28 odlaiel (V1) 2950 oy iy oo B9)5 4 Ny
SOlolual g Ciblye ol 2 9 8y (Able by Shy lue
(W) 35500 JS5 8y Sy & G 2aiS B s g
ool By SOl eolail @ bled (slixe 4 2y 4 dlosel
ool S99 4y 0ud (e 5 (8 glodShos | &S] sl
5 s cbliel 5y 4 sleel (V) 298 g0 iy«
) el 05 S5 5 ibole oSy

Ygane 213 3bul (sl 018 B pns 03 )3 Cleen
Jelse 185 0,5 o )15 Sy g ookl Jelge b cos
Lol ol (gloniiS puand g ol yol el 3 50 (oLl
23,5 on gy Jalse sadin a8 & ol (6,38 3l o Law
gaw (el b g Joame Cuad Gl L > &S psbay
o3l alS 1, YIS 1 5093 (cLolss oiS'Cd pae )3 el y
Ol 1) Candg ol sy o (18 cul (See sl
(VF) 0b s gl 005G s Glows 5 lgis Cod

@ oabbrul Bree (g 1) By 4 (5)blg (10) o4l
P Sbis b Jaame lodlaiwl b iz 13 gl dip S$
ol sla M ¢ Laoes ol 31 o &S5 1yl gmg by 0]
el 03,8 Glo A8 go 518 e Crr ole

Sl F Sl S Jg) sl (09) s
6ohleg a3 9 038 oo ol 4 (g )bley s Ty st
S ks ol Gl 1) 6,8y (sybly 9 ()

9y 53y Jelse 5L lgie b sladllas )3 (V) g
2 ot 93 (s 0975 4 «5)lB) oS3 Sl 3 e
by Jelge cadllae cpl gl Bllae )l 0 (Slog) 98
Olie izmed 5 g9 bawgs jlad (lus] ailes (g pie L

i€ U3 yume wlana 3 s Al slaie) 5 bl slaiel L3l

Conl (Sae a3 a8 203l (s (F) J o (V) ol
dgdge il adizn (] 3 &S (o g loj oy 4 e &
S by 4l 6,50 )15 b cow (AL 5 pais )
ol 99 Slio 55 alate by plas 1S L Uil
Sl 4 Soap b g ale danl )3 Wl ced SGl ol
25U ot ol (S angd a3 945 &l g 3
coplplo 9550 )13 it o dw g L &S 6,500 slaass
Wpej 3 Ol & (295wl Cul (See laoaidy)d
Sirs oS B cpl aims LinlS |y Cansd lpuais
2 (Sl 5l3)65 0 03k Camnl Sl 3 (sl &) S o
S9di e pll 9,8 (sl

Olejls o &8 Casl lalopus (23S )3 p3ye Slaisl]
B 4 g oloj )35 ) gy A (e aleyw (ul 9 90
coolys coles 4l g lojlo slas] alislo L3 L
9 o,y bl o Cand 4 b oges Ll clacddld ¢ 5l
lejls 5 4y Cmd p3p0 Slazsl b 3)35 o la Jls ¢ ols
P &S Cwl opl lojle slacl g lpae yia g 30 dislil
alylaepdye W 5 cdlas (o )8 Lol b beuld jume
@ 4 gl Cund 4 gytia plojls & oolezel
g5y ol Gy g dng slp g WS cblis gl
3 8es b olyan g 8l andly 3929 L9, (pl &5 Syge
09 dals o 95 p 9 S o rslie gla)lad lalo
lsd 9 28k andly )8 Jols (ke g 093 Bl Sl oo
Gl S @ s g 038 s 395 Slaal ) lejle
Cose 45 & wisobnl cloylad 5 bySles 23l
A5 plyis a4 Wlgi oo Al 298 o (eges dlatel (b8
Sl gy 4 ol (e B g end Cgume &l
(0) 887 3)lg lejls @ 1) (6 db e

byl Sy JoB b i a4yl 4yl 5l ol @ ls oloel
Ol 4 lable daly > Byl 5 cul Gliebl B
Cowl @)k dlosel a8 ool 503 iy a5 )3 (F) 3,5 dalgs o
9 Qlisebl B st (G5lpisS Cunl diine 35 & e
Slosel dy 0didg,d g (5 e lodidy Laslgy (V) Cuwl yuize
Lo 930 byl 5l G QUlE 235 o0 0 )b Jlie
5 e e (65 sl Cute @l 0,0 pald 4l

V¥

WAY sl /¥ o,boud/F Jlf 15155 g pto aloro



JSea g sy ddlabas

g 9 dlge

b (Sbpjlyd plyide 4l Jols (tmggy ol (s)lol anel>
2 Wged a3 &5 WSl Jud)l el 3 )5 ol Sl
el Cawd 4 485 TAF (o) )S'8S 29ael drels Jgo,8 bl
drol> o yd odlw Bolal yog, 4y del yiuw p YAY i 14
Sygo & Al iwy YIY olis ol 5l g A5 x5 (bl

0355 (6yglgen 005 eSS
2l a5 3gr 3kl 4ol i «leMbl g yglaes i)
0l zylae (o Wlauw dlawi SO b obaid] Cuowd (D pxio jb
O 4 dgi b sl asb yiwoy oS Cunl S5 4 p3Y Ll
390 20 o] bl 5 2l 5 0035 (Siluson oy 205
b iy dw ) alplann ole > 9S85 )15 ()
i olanl cWl o Bl GleMbl olen
Ol ogde Kolyor asl» loic cou ol Gisw 08
9 4ab sy dlanogts Sl (5903, j1 B imgl lgie
Aol iy JooSS > Bzl dlloseus (650 Cijg s
3y90 30 SYlau Jolds € alidcures? [isu b o3l puses
9 «Hpass iz JoB I JEamGl (ogee lasuie
590 wobal Wl ol 55 ise ppl g o
Sy b S5 Sl VP 5l oS 390 iy 5 S (sl piite
adie (5ySojlul jslaied Al cpl (gl 5 ad
Wyl colos (g ¥ o able dlazel ¢ Mg ¥ ¢ 23l slossl
290 olie Adben Jlgu V 0SB pan Sl 5 g Jlgus ¥
0Pl ssbas oo cpl g O glea > gy i oslinl
& piblye & Gl ¥ iuilye litel O suilye Ml (slise
2 2 el V plloc alS g izl ¥ il g el ¥ pillone
el igas bl 1 Gobud ol 2 o sl laaysS 51 Sy

N

i€ U3 yume wlana 3 s Al slaie) 5 bl slaiel L3l

6o bgi dog 305 moa 2 oo Pl 5l ol ]
ol i85

4 0By b b yiie (93,90 adllao )3 1) 38 (ledlo
5555 (5 Blbg 85y (6,138 3G k5 0 dlael e el (g,
o b)) Sl ool @l 5 coby (onto (o)idy ()bl
blsyl aubi ooy, (o)olby o 5,55 (g oldg b 5y &y slaie]
325 eyl (5olg 5 (8,55 (s )oldg b %y ()38 o
2obipae Culesyd 5 (6518 (s )blég b (5,55 (sylolg oy bl
Dy Ny (8,50 L Wy slesel oy bl

Olyie cou 3 dlde )3 (V) B (grher g pade Sloj
L5 4 Rl b g yide g (e 85 0T (85,] Sl bL3,D
20215 Ui €l o0 e 53 1gn Jemogil Gl 5) byt
Cuod CEby 4 bl i ofg (85 pste dw (e 51 &S
LByl (pyidar S0 Cagene piile ip Cangene 9 5V
@ hli b Ny pgai g cullh pbyiie b5 4 bl b
9 il () ine L)l e ©jg0dy (b yiie 5
9 5 ok U))) Bk | petne uE Sjgo & Ly pgead
catly dlaly Glyide b3 4 hled b Sy Cangene

P O egkde Jdac ol Ll Glrsg ulul
ol oas ool lis VS

gt Laslg) 2wl Lol (glial 1 ol it slozel o el
i b g Ml o (g yidie (5519 5 )loly JliL oo s ytie b
duasuie duwgdy 5 039 dgpuiol Hlows (Jlo lond 4SSl &
S35 by el s 3 gl o pasuiie wloiel o
&S 3 o) p2l gy Ge plyby ke St i
Sz 5y Wlgi o (il a3l sl 5 ble slaiel
S5l 4zl 1, j) Coles g 0XIS S e

[ ible Lable sl

:L 0SB puao il 5 ]

[ ible 5l sl

R Jao Y YK

;{ Sy il coles }

WAY sl /¥ oot/ F Jlof 15,5 gyt dloro




JSea g sy ddlabas

i€ U3 yume wlana 3 s Al slaie) 5 bl slaiel L3l

Al o 1 (2L (o5 dlans (adlie 1) Joan

495 OWIgw dlass

<M ¥

SIAYY ¥
~[AY

o) ¥

-[AsA %

sible slazel )
3L sleiel
By 5l coles

c\w‘g

0SB pno Ciles

b e o5 gl 5l oy YYIY g 540 Bamsgul
e gy yides oo d FINA L J YO B YF 51,8 8 )b
Colg 5 23l oo AF Lo YO 51 a8 b 3Ll (6, o y2e8
9 O2pube 2oy YV e b oludsed Juass Syde Lol 8l
oS od W L olosged luass Syue b ool

Slooly oS5 1y B amdzuly yiso

wiged slas! SBluicures s Sy Y Jyo

VA5 (SY/A) 5y
VS (YVIY) 85 i
¥ (MY) JLo ¥0 51 yiaS o
AY (\‘F/\Y) JL: Yo -Y5
WA (FY/\A) Jlo ¥o-vs
V& (VFIY) Jw s bYs
M (YAIYS) olod
INANZAN 599
(W) wledig M
Voo (YY/N-) JRon
vy (YY/5Y) SV g il 390

0903l J) oS pite Ko sloods @i )y
02 «0gail el 3 20,5 03l By yamsl — )98 galgS
@9 o9 Jlop 2y90 3 0 golae (slesl sniad i o
ol a0l ol 2ols snimd Lid ¥ gl caol aosl

ol & wmd e Ui ¥ Jeds ) sdelcunda gl
SPire gaw &Sl WS 0 gopm Jly @iyl oo
gl gl sho (258 5 Cusl 803 B 555 oyt
oo olod @595 (92 Jloy & d2g b clply D98 00 A5G
Bl SYolee (gilo Je 4 Lasiyo (gla g, (sl jglatens
b o3l 5 5l38le 5 ]

Q@ OS lasp my wlhie olel 5 B w8 Cunlgd )
L) Fuoly 4ol gy Yl

@y lolme Al iy 2y en sbaie 4
Ol g 0983 e S0 3 &S i ol o e olistl (5900
Ol jlaieds g A3 @i (sl dnele (slael o 4l
@ Gl b A8 dllgs (Bases e jlisyge 2l
Gy SVl (391 cunlio oguad )3 1y 295 Sl o Jloe
39290 Slolegl (yizman g Jlaisyge (Sl oxiw Cax 4l
@bl @bl S Jleel (Mol wll 5 soles
285 plol 2lig S Gl o ol edlitl b 55 deli sy
ool Vs 393 65 s 015355 g5 (il g o
b ol e 5 213 oo S8 iomius 3590 ) (el yeito oS
bosyo guls ) IV aob iy Jod BB LU /Y ]
Caol odaliie BB Y Jous > G oLl @

Y YL oselcnd 4 dlael &Y Jods muls 4 dsgs b
S9dso WU Al yy (2Ll bl oo

o 4 @B gl ) edly Lod g 4o pslaied,
~B5)85 90l g3l 5S4 b loed g g Jlo s
@bl g @l L)) 4w pBad ashy, Bgipenl
Jao pgefl pglaie 4y Gupe Bl polal acb sy
Sly )3 edlatwl (gylisle OYolee hgy 51 Limgh
kgl slaans b g agide Jho ogel sl )
©Yolee (giloJie gloyl3dle s 5l (o AA )5 138055 5l
20,5 oolatwl (gl

laaisl
2 Bl Blibcuses b Shy v 5 4 jos
ol 045 831> oL ¥ Jods

o FYIA sl o0 03> LS Y Jgdo 3 &S jobo len

ARYA

WAY sl /¥ o,boud/F Jlf 15155 g pto aloro




i€ U3 yume wlana 3 s Al slaie) 5 bl slaiel L3l

JSea g sy ddlabas

Sgi proml B9 S 50)5 (19031 gl ' Jg>
Jro Gl ool & il

e -/¥a -IA0 -[f0 % ¥/a8 Y bl slzel
Jboys ¥ VY SIYAE YR Y 5 slezel
Joys -Iv¥ VY NAERTAR ¥y Sl
Jboys Iy oIA- NINERTIYS Y e el

Wans )3 s i€ Jgaa

S sxo mhw Cadgunl 0]
5 gixe Y/¥Yo <[¥YA
o gie Y/AYA YV
e \RVAdve NArai
e VY <[¥AY

215 b o Coloegz 5 sible sl H1
Syl coles bl olazsl H2
Sy 5} glos s slazel H3

b.k....f«_é).aa.a u\.’x.o).? k;;\.uf: Slesel H4

(WA) 3,805kdlo (VY) gl ldlas slaadl b zols
(VF) hoye 5 (V) b 9 (08) 280582 5 pade Sle
Sezel dayly cadge bld I ol adles g g
Coles 5 0SB pas Sl 5 (3ld dlaxel 4 able
C8)S 8 np 290 4 390 )k sl sl sy N ]
1545 sl )l sl canllas ol 3 o ybol dnsly Lo 5l
8355 st S b 5 SIS pily) o
Sloiel Cugd jolaieds ¢ yidgh (slaadl 4 g L
@ Cuwlb oo LS 15 5 lpde (i able 5 sl
O e LB g dad LES (clodg d g 5y dlezel bl
sl sl g asly Haine gyuie b bl copie o1,
35 plynde Cuipd linly 1) syl sladdly
WSS Byre glisS 4 ) Y guasee Wile o LL L
Sy SY ol 5l g Al sl gyuie 1y s e &S
Bl > GHSI Goe3 (o318l (ol 518 b il oo LL 1L
Jpae ol 5 el 1) o8 cuslio g Coss )8, b 3y 5
Ol Wlgie BUSAE cales g Ml Bigdls
oyl 4 pope a5 asdidllple § 4 ps Slawge b (o) Kon
5 w8 o 8 Ny ol 4oy Bed s i)l olazel

JHe 3 2290 Slayie (3 Lalyy (e jolate &
b5 ol oadoslizul (g lslo &Yslee (yg0f] 5l (il
ol 035 S F i 3 (ko c¥olea 5 ol

o il o ible slazel a5 ol L odelciwmsdy guls
0AiS' B yuas Ciles 5y +/FYA 5l s b Iy gize g
oL SR TR FIEWES BRI

3,8kl oy byl bxe g cute pil able slaiel
3)90 30 p9d and b cplply 3> Kyl cules jy </YVY
285 )15 b

50l gy bl ine g e il bl slazel
A Aol pow 4us,d il o)l Ky 5l coles  +/FSF

Gy b o st g o 8 ¢ Lt latel ol )3 g
Slple oyl eaiS B pne Gls s p /YA 5)lulil

RESCRWCE NP TPPWES

lasel g ible slozel 35 )y csiingly ol Pl J B
o8 5l %y jl chlos g 0ailS Spas Gl (LS
s g Jud)l b o (SBpjled OY gase 0105 puas
Olous iy Bl g able slael a8 oy lis sdelcassay
ol )l 5 e g e 3l Wy il Coles g 000IS'G e

WAY sl /¥ oot/ F Jlof 15,5 gyt dloro




JlSan § (5 allabs i€l yome lana 3 Jalid sldel 5 dble slael 435G

References

1. AliR, Zia R. Impact of relationship marketing tactics on relationship quality and customer loyalty: A case study of
telecom sector of Pakistan, African. Journal of Business Management 2012; 6(14): 5085-92.

2. Badri A. Investigating the effect of trust and perceived value on rebirth and brand resistance [Thesis]. Zanjan, Iran:

Islamic Azad University, Zanjan Branch; 2017. [In Persian].

Chrzan K. Three kinds of order effects in choice-based conjoint analysis. Marketing Letters 1994; 5(2): 165-72.

4. Li C. Primacy effect or recency effect? A long-term memory test of Super Bowl commercials. Journal of Consumer
Behaviour 2010: 9(1): 32-44.

5. Hashem Zahi N, Jahben Z. Factors affecting the trust in public relations of the judiciary. Media Studies 2013; 8(23):
145-58.

6. Wen I. Factors affecting the online travel buying decision: a review. International Journal of Contemporary
Hospitality Management 2009; 21: 752- 65.

7. Ha S, Stoel L, Consumer e-shopping acceptance: Antecedents in an International Journal of Contemporary
Hospitality Management 2009; 21: 752-65.

8. Morgan RM, Hunt SD. The commitment-trust theory of relationship marketing. Journal of Marketing 1994; 58(3):
20-38.

9. Hau LN, Ngo LV. Relationship marketing in Vietnam: A empirical study. Asia Pacific Journal of Marketing and
Logistics 2014; 24(2): 222-35.

10. Bergkvist L, Bech-Larsen T. Two studies of consequences and actionable antecedents of brand love. Journal of
Brand Management 2010; 17(7): 504-18.

11. Chaudhuri A, Holbrook M. The chain of effects from brand trust and brand affect to brand performance: the role
of brand loyalty. Journal of Marketing. 2001; 65(2): 81-93.

12. Chaudhuri A, Holbrook M. The chain of effects from brand trust and brand affect to brand performance: the role
of brand loyalty. Journal of Marketing 2001; 65(2): 81-93.

13. Elliott R, Yannopoulou N. The nature of trust in brands: a psychosocial model. European Journal of Marketing
2007; 41(9-10): 988-98.

14.14. Murseli M. The impact of presentation of the strategic order of product characteristics in the non-life insurance
market on consumer preferences. [Thesis]. Tehran, Iran: Tehran Azad University, Science and Research Branch;
2016. [In Persian].

15. Oliver RL, Swan J. Consumer perceptions of interpersonal equity and satisfaction in transactions: A field survey
approach. Journal of Consumer Research 1989; 16: 372-83.

16. Pappu R, Quester P. Does customer trust lead to improvement customer loyalty? Journal of Product & Brand
Management, 2015; 15(1): 4-14.

17.Buzatu C. The influence of behavioral factors on insurance decision a romanian approach. Procedia Economics
and Finance 2013; 6: 31-40.

18. Salehian Fard R. The relationship between brand trust, brand influence, attitudinal fidelity and customer behavioral
loyalty (case study: Bank of Welfare). School of Human Sciences [Thesis]. Non-profit and non-profit higher
education institution of Maulana; 2014. [In Persian].

19. Zamani Moghadam A, Jafarifard Sh. Relationship of customer-specific brand equity values with the desire to buy
customers (Buyers of Hyundai cars in Tehran). Marketing Management 2014; 25: 51-66. [In Persian].

20.Roman S, Ruiz S. Relationship outcomes of perceived ethical sales behaviour: The customer’s perspective. Journal
of Business Research, 2005; 58(4): 439-50.

21. Asgarnezhad Nouri B, Ebrahimpour H, Feizi M. The effect of internal branding on employees’ brand supportive
attitudes, job satisfaction and intention to stay at university of Mohaghegh Ardabili. Journal of Public Management
Research 2017; 10(37): 2017. [In Persian].

22. Salehian Fard R. The relationship between brand trust, brand influence, attitudinal fidelity and customer behavioral
loyalty (case study: Bank of Welfare). School of Human Sciences [Thesis]. Non-profit and non-profit higher
education institution of Maulana; 2014. [In Persian].

@

vy WAY bl /Y 0)ledl¥ Lol 15T5 o ppto dloe




JlSan 5 (5 allabe i€l yome lana 3 Jalid sldel 5 dble slael 435G

The Effect of Emotional Trust and Cognitive Trust on Consumer
Preferences and Brand Protection of Consumer Goods Household
Views Ardabil

Abdullah Heidari', Somayeh Saebnia?

Original Article
Abstract

Aim and Background: Today, the globalization of business and the economy, and the more dynamic
competition, have transformed the role of customers in organizations, so that todays corporate look to
customers is more than a consumer. In such a situation, attention to factors such as trust, consumer
preferences and brand protection will help them adapt to environmental changes and remain in competition.
The purpose of this study was to investigate the effect of emotional trust and cognitive trust on consumer
preferences and brand protection from the consumer's point of view on home appliances products.

Materials and Methods: The research population consisted of all household appliance customers with
Markaz Pars Khazar in Ardebil. Based on the Cochran unlimited formulation, 384 questionnaires were
distributed randomly among the statistical population. The data gathering tool was a standard questionnaire;
its validity was based on face validity and its reliability was calculated by Cronbach's alpha coefficient
(87.7). The research model was tested using the Structural Equation Method and Liserl 8.8 software.

Findings: The results showed that cognitive trust has a positive and significant effect on consumer
preferences and brand protection, as well as a positive and significant relationship between emotional trust
with consumer preferences and brand protection.

Conclusions: Managers and companies must pay particular attention to brand reliability and consider their
important role in customer relationship management and design strategies for more appropriate programs in
line with the mentality of their customers.
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Citation: Heidari A, Saebnia S. The Effect of Emotional trust and Cognitive Trust on Consumer
Preferences and Brand Protection of Consumer Goods Household Views Ardabil. WJEM 2018; 4(2):
102-8.

Received date: 22.03.2018 Accept date: 16.07.2017

1- Associate Professor, Faculty Member of New Non-Profit Institution of Higher Education, Ardabil, Iran
2- MA, Business Management, Department of Management, New Non-Profit Institution of Higher Education, Ardabil, Iran
Corresponding Author: Somayeh Saebnia, Email: saebniya@e.novinardebil.ac.ir

WAY sl /¥ oot/ Jlof 55,5 gyt dloro VoA




